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ABSTRACT 

 
This study was conducted to examine the relationship between child and adolescent television programs and happiness of children 9 

to 13 years old, on the city of Shiraz, the population of the study, is all subjects 9 to 13 years old on the city of Shiraz with a total of 600 

samples that are used for data collection on multi-stage cluster sampling (area- region -block- households) and random (to select one 

person of the family) and quotas (subjects choice by age and sex, but subject to a 50% male and 50% female) by using a researcher-made 
questionnaire. This questionnaire is designed in the form of 43 questions that each one measures happiness variable with Likert spectrum 

and descriptive statistics (frequencies and percentages) and inferential statistics (t test, linear regression and Pearson's correlation 
coefficient) were used to determine significant differences in the variables studied in this research. In this study, respondents' background 

characteristics such as: Age, sex, type of parents, ethnicity, and parents’ education and themselves and also the impact of different sector 

of the Fars Center Children's Television  program on the happiness of children has been studied. Based on the obtained results in this 
study, there is a significant relationship between different variables related to the Fars Center child's program (enforces talking, Doll and 

show) and happiness of children. 
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INTRODUCTION 

 

 Attending to children and adolescent who are 

considering as media specific audiences, has long 

been common. With the advent of television in the 

late forties and early fifties decades in western 

countries and the development and its rapid 

penetration into homes, special attention was paid to 

children and television. As Greenberg says, TV is 

considered as the main mass media for children and 

adolescents in all developed societies. TV is the most 

comprehensive, most prestigious, most widely used 

and most loved media for them. To understand what 

Kids ask the media or they think maybe they can 

gain from watching it, is a field for understanding the 

potential effects of social behavior caused by 

watching television or perhaps a prediction of this 

behavior [12]. Television is one of the most fun and 

joyful and best friend for solitude and leisure time. 

Using children's programs for this age group is fun 

and attractive and compared to the book, is followed 

by less tired appearance. And this  

 Is why it is public, and has more applications. 

The joy and exhilaration discussion is One of the 

issues that can cause expansion, social mobility, 

comfort and accelerate growth and development 

process of society it is properly grounded. Human in 

daily life is bored and tired due to the daily work and 

activities and move in the windings of difficult life, 

to get rid of this condition, it is necessary to allocate 

part of the time to fun so the human spirit being so 

fun and refreshing. In fact, as the human body's need 

for food and vitamins, the human spirit, also needs to 

diversity, rest, fun and happiness. Happiness is a 

positive response feeling that human psyche shows in 

different situations. Psychologists believe, in this 

century, that many hardships involved people on it; 

Happiness not only prevents many diseases, it is 

capable to prevent rapid growth of some diseases. 

Human has always sought to how can live better and 

what cause to provide his/her consent and with what 

mechanisms can enjoy life in this world. All this 

somehow is related to the concept of happiness and 

joy [15]. From the perspective of psychology, the 

phenomenon of joy is reviewed and explained on the 

excitement and motivation area. Excitement is the 

physical and psychological changes that can have 

internal or external source and it has two types: 

Positive and negative emotions. Happiness is a 

psychological perspective which is as follows that 
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when humans achieve to their needs and satisfaction, 

a sense of excitement is created for him that is 

interpreted and defined as wishful thinking and 

happiness. Every man achieves to his favorite things, 

according to his worldview and ideology, feels a 

sense that is named happiness. A positive feeling that 

is achieved from the sense of fulfillment and success 

[2]. From the viewpoint of Sociology, Joy and 

happiness is the raw material for change, evolution 

and development of human social life. On a happy 

and satisfied community the "production will be –

better"," employment- more " and " Economics –is 

healthier”. In the sociology of happiness, the 

interaction effect of various phenomena and social 

relations on happiness and interrelations that affect 

happiness in social relations, social classes and age 

groups, have been studied(ie: 19). From the 

perspective of religion, Muslim scholars perceptions 

of happiness, is this that terms of joy, bliss and 

happiness, are a set of valuable emotions that God 

has placed in him to human survival [8]. In Islam, 

happiness is a joy and exhilaration mood that can be 

caused on human by various factors, in that case, the 

human spirit achieve to the opening and satisfaction 

degree. According to Islam, the happiness, will 

rescue the man from the laziness and makes him 

lively and peppy [2]. 

 

2. Theoretical principles of research: 

2-1. Mass society theory: According to this theory:  

 The audience does not know the sender and has 

the lack of cohesion and social organizations. On this 

theory, psychological factors rather than social 

factors play a greater role in explaining people's 

behavior [14]. 

 

2-2. Use and gratification theory: Blumler & Katz:  

 This theory is just the opposite point of the 

theory of "mass society". The main assumption of 

this theory is that the audience more or less is 

actively looking for content that provide the greatest 

satisfaction. This satisfaction degree is depended on 

the needs and interests of the individual. Whatever 

people feel more that the actual content, meets their 

needs, the possibility to select that content is more 

[14]. 

 

2-3. Models of media effects:   

 Mr. Perse, Professor and Head of 

Communication Department, University of Delaware 

on the effects of media (quoting by Saadi pour, 

2009), refers to the four models as follows, direct 

effects model: It is believed that the direct effects 

model, the media content, is a call for more coherent 

and predictable reactions to a wide range of 

audience. Communication experts know all these 

theories relatively valid. To use this model in 

understanding how media effects occur, attending to 

two conditions is necessary:  A) When the content of 

the media, motivate people so react involuntarily or 

unconsciously .B) When the respondent is incapable 

of analyzing or evaluating media messages. The 

central point of this model is the effect of media 

content in the control of attention and arousal. For 

this reason, most direct effect of media is relatively, 

short- term. 

 

2-4. Conditional model:  

 Is an audience-centered model of media effects. 

According to this model, the effects of media is 

conditioned to audience, because people have the 

power to watch messages selectively, only attend to 

those aspects of the content that they are interested in 

them, interpret media content selectively according 

to the needs, interests and experiences and recall 

messages on the frame of their mind. 

 

2-5. Cumulative effects model:  

 The focus is on media content as the primary 

explanation for the effects of the media. In this 

model, it is believed that the audience is not 

important in understanding the effects of media, 

because in some cases the content of the media is so 

pervasive that it’s disregarding is impossible. 

Therefore, this model is appropriate when the focus 

is on the effects of media content that are readily 

available and coordinated with other media content 

over networks. According to this model, People 

through cumulative exposure with similar types of 

content, are affected by relatively predictable ways. 

On the cumulative effects model, it is assumed that 

effects are also relatively stable, since media 

exposure patterns are relatively stable. 

 

2-6. Cognitive models:  

 On a cognitive model, it is believed that media 

effects comes from cognitive responses to media 

content, Thus, this model focused on mental 

organization of knowledge - schemas. Schematic 

processing is considered as a basis for attention, 

perception and choice reminders as well as the next 

media effects as a result of that process. However, 

the processing scheme may be involuntary or 

controlled. When the process is involuntary, 

respondent is considered to be less active and the 

focus is on media content. Some media content 

aspects are prominent and provoke schemas. When 

schemas were raised, guide attention, perception, 

memory, and other reactions to environmental cues. 

Variables that affect the salience of media content 

are important for understanding involuntary 

processing. When processing is controlled, Schemas 

are self-motivated. They are goal oriented and their 

thoughts are directed toward their goals. They choose 

the schema that they believe in helping them to 

achieve their goal.so the media content is interpreted 

based on each one of audience schemes and goals. 

 

2-7. Hypodermic theory or transmission theory:  
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 It is claimed on hypodermic or bullet theory that 

the behavior of the audience can be controlled and 

changed. This theory that is the product of 

advertising efforts in World War I, consider the 

audience a passive creature [6]. 

 

2-8. Consolidation theory or limited effect: 

 According to this theory, “communications 

message fail to create fundamental changes in the 

attitudes and behavior of individuals, but it can 

limitedly strengthen them, to be effective, there must 

be a previous field. In this theory, the audience is 

dynamic and other communication parameters such 

as age, occupation, family, education, etc., are 

Important in effect or ineffective of communication 

messages "[10]. Jan Kaznu is also a proponent of this 

theory and believes that three modes must be 

distinguished "To understand the influence method 

on mass through media":1 – Reinforce the present 

idea, 2-creat the new idea (no relation to previous 

belief) 3 –beliefs conversions (idea changing) "[9]. 

 

2-9- The two – step flow of communication theory:  

 That was suggested by Paul Lazar Sefled, he 

showed, that mass media message does not effect as 

a same mass on message-receiver. And its effect on 

public opinion is not the same. According to this 

theory, in the first stage messages are from the media 

to opinion leaders and secondly opinion leaders, 

spread the message among their relatives (ibid). 

 

2-10. planting theory:  

 George Gerbner planting theory that was 

proposed much about television. And is looking to 

this point that from the audience perspective, a world 

in which they live is similar or not to the world that 

TV shows it. According to the planting theory, TV 

viewers are divided into two categories: strong and 

weak. Gerbner believes that the average American 

viewer watched TV four hours a day, but strong TV 

viewers are more likely to watch TV and spend more 

hours for watching. Exposure to television messages 

and inspiration from them is what Gerbner called it 

"planting”. This theory expresses finally that the 

effects of television on audiences are, small, 

incremental and indirect but cumulative and long-

term [11]. 

 

2-11. Highlight theory:  

 This theory was proposed in 1972 by Mac 

Combs & Shove. According to this theory, whatever 

the media give more importance to an issue or event; 

all people consider more important for it [14]. Some 

researchers believe Highlight theory, limit media 

influence on the behavior area. On the other hand, 

the media cannot determine "how" audience thinks, 

but can determine "About what" to think. The 

audience in this theory is dynamic but the media has 

been assumed for responsibility for directing the 

public opinion [10]. 

 

3. Methodology: 

 The research in this study was a Survey and the 

approach is descriptive. The population studied in 

this research, was all 9-13 years old children in the 

city of Shiraz in 2011. The Research Center of 

Islamic Republic of Iran Broadcasting do research 

projects with a set of predetermined sample 

according to Cochran formula for all age groups over 

the years, on the capital city of provinces, including 

surveys, needs assessments, etc. And the number of 

samples specified for all age groups in the provincial 

capitals is 600, which based on research center model 

are 600 children and adolescents of 9 to 13 years old 

on the nine areas of city. In this study, sampling 

method was Multi-stage cluster on a simple random 

and quota sampling. In this study, the researcher 

made questionnaire was used to collect data. This 

questionnaire is designed in the form of 43 questions 

that each measured happiness variable with a Likert 

spectrum. In this research, to determine statistical 

differences in the studied variables, descriptive 

statistics (frequency and percentage frequency) and 

inferential statistics (linear regression analysis) was 

used.  

 

4. Findings: 

 Based on the test results, there is a moderate 

correlation (0.545) between Fars child and adolescent 

television programs and children and adolescents 

Happiness. F statistic data and the obtained level of 

assurance (P-value = 0.000) also shows that the 

relationship between these two variables is linear at 

99% assurance level. So the above hypothesis is 

confirmed. 

 

Table 1: Regression results of the relationship between Fars children and adolescent television programs and Children and adolescents 
Happiness. 

Variable name R R2 B coefficient Beta Standard error T p-value 

children and 
adolescent 

programs 

 
 

0.545 

 
 

0. 297 

 
 

-0.434 

 
 

-0.545 

 
 

0.032 

 
 

-13.394 

 
 

0.000 

F=179.400         p-value=0.000 

 

 
 

Table 2: Regression results of the relationship between the Cartoon segments of Fars children and adolescent television programs and 

Children and adolescents Happiness. 

Variable name R R2 B coefficient Beta Standard error T p-value 

Cartoon segments        
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0.048 0. 002 0.024 0.048 0.024 0.997 0.319 

F=0.993         p-value=0.319 

 

 Based on the test results, there is a weak 

correlation (0.048) between the cartoon segments of 

Fars child and adolescent television programs and 

children and adolescents Happiness. F statistic data 

and the obtained level of assurance (P-value = 0.217) 

also shows that the relationship between these two 

variables is not linear at 95% assurance level. So the 

above hypothesis is rejected. 

 
Table 3: Regression results of the relationship between the enforces talking of Fars children and adolescent television programs and 

Children and adolescents Happiness. 

Variable 

name 

R R2 B coefficient Beta Standard error T p-value 

Enforces 
talking 

 
0.113 

 
0. 013 

 
0.029 

 
0.113 

 
0.012 

 
2.320 

 
0.21 

F=5.381         p-value=0.021 

 

 Based on the test results, there is a weak 

correlation (0.113) between enforces talking of Fars 

child and adolescent television programs and 

children and adolescents Happiness. F statistic data 

and the obtained level of assurance (P-value = 0.021) 

also shows that the relationship between these two 

variables is linear at 95% assurance level. So the 

above hypothesis is confirmed. 

 
Table 4: Regression results of the relationship between the doll segments of Fars children and adolescent television programs and Children 

and adolescents Happiness. 

Variable name R R2 B coefficient Beta Standard error T p-value 

Doll segments 0.180 0. 032 0.076 0.180 0.020 3.757 0.000 

F=4.118         p-value=0.000 

 

 Based on the test results, there is a weak 

correlation (0.174) between the doll segments of Fars 

child and adolescent television programs and 

children and adolescents Happiness. F statistic data 

and the obtained level of assurance (P-value = 0.000) 

also shows that the relationship between these two 

variables is linear at 99% assurance level. So the 

above hypothesis is confirmed. 

 
Table 5: Regression results of the relationship between the show segments of Fars children and adolescent television programs and Children 

and adolescents Happiness. 

Variable name R R2 B coefficient Beta Standard error T p-value 

Show segments 0.180 0. 032 0.076 0.180 0.020 3.757 0.000 

F=13.264         p-value=0.000 

 

 Based on the test results, there is a weak 

correlation (0.180) between the show segments of 

Fars child and adolescent television programs and 

children and adolescents Happiness. F statistic data 

and the obtained level of assurance (P-value = 0.000) 

also shows that the relationship between these two 

variables is linear at 99% assurance level. So the 

above hypothesis is confirmed. 

 

5. Discussion and conclusions: 

 In this study, Various Cartoons segments of Fars 

children and adolescent television programs as the 

independent variable, and Children and adolescents 

Happiness as the dependent variable are raised. Their 

relationship has been assessed in terms of significant 

that the result by separating different sections is as 

follows: 

 First hypothesis: There is a significant 

relationship between "the Fars cartoon segments 

programs for children and adolescents" and the 

happiness of children and adolescents.  

 Based on test results, there is a moderate 

correlation (0.545) between Fars child and adolescent 

television programs and children and adolescents 

Happiness. The value of R
2
 (0.127) shows that Fars 

TV cartoon programs for children and adolescents, 

explained about 29.7 percent of adolescents 

happiness changes. According to the obtained B 

coefficient (-0.434) for every unit increase in the 

variable  of Fars carton segments for children and 

adolescents program, the adolescents happiness will 

be decreased to 0.434.so the relationship between 

two variables is negative and  reversed. And 

according to the obtained p-value (0.000), is 

significant at the 99% assurance level. 

 Third hypothesis: There is a significant 

relationship between “enforces talking of Fars child 

and adolescent television programs and children and 

adolescents Happiness. 

 Based on test results, there is a weak correlation 

(0.113) “enforces talking of Fars child and 

adolescent television programs and adolescents 

Happiness. The value of R
2
 (0.013) shows that 

“enforces talking of Fars child and adolescent 

television programs, explained about 3.1 percent of 

adolescents happiness changes. According to the 

obtained B coefficient (0.029) for every unit increase 

in the variable  of “enforces talking of Fars child and 

adolescent television programs, the adolescents 

happiness will be increased to 0.029 so the 

relationship between two variables is positive and  
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consistent. And according to the obtained p-value 

(0.021), is significant at the 95% assurance level. 

 Fourth hypothesis: There is a significant 

relationship between “doll segments of Fars child 

and adolescent television programs and children and 

adolescents Happiness. 

 Based on test results, there is a weak correlation 

(0.180) “doll segments of Fars child and adolescent 

television programs and adolescents Happiness. The 

value of R
2
 (0.032) shows that “doll segments of Fars 

child and adolescent television programs, explained 

about 2.3 percent of adolescents happiness changes. 

According to the obtained B coefficient (0.029) for 

every unit increase in the variable  of “doll segments  

of Fars child and adolescent television programs, the 

adolescents happiness will be increased to 0.032 so 

the relationship between two variables is positive and  

consistent. And according to the obtained p-value 

(0.000), is significant at the 99% assurance level. 

 Fifth hypothesis: There is a significant 

relationship between “show segments of Fars child 

and adolescent television programs and children and 

adolescents Happiness. 

 Based on test results, there is a weak correlation 

(0.174) “show segments of Fars child and adolescent 

television programs and adolescents Happiness. The 

value of R
2
 (0.030) shows that “show segments of 

Fars child and adolescent television programs, 

explained about 3 percent of adolescents happiness 

changes. According to the obtained B coefficient 

(0.059) for every unit increase in the variable  of 

“show segments  of Fars child and adolescent 

television programs, the adolescents happiness will 

be increased to 0.059 so the relationship between two 

variables is positive and  consistent. And according 

to the obtained p-value (0.000), is significant at the 

99% assurance level. 

 The comparison of the present results with the 

domestic and foreign literature suggests that there is 

a negative and reversed significant relationship 

between the cartoon segments of Fars children and 

adolescents TV programs and children and 

adolescence happiness. And a study by Yarali and 

Ghafouri was conducted “the opinion of 7 to 15-

year-old children of Tehran, about the cartoon and 

non-cartoon collections that its results are as follows: 

Approximately 91% of children and adolescents are 

children program viewers that they often prefer local 

products.  And subjects that they have learned from 

the collections of child and adolescent programs are 

often" sacrifice" and "use of imagination", Although 

the current study subject, doesn’t have a direct 

relationship with this research. However, we can 

conclude that in both studies Children's cartoon, 

particularly, local products have direct and indirect 

effects. 

 In this study, between different parts of a 

program for children and adolescents (the doll, 

enforces talking, live shows) and happiness of 

children and adolescents 9 to 13 years, there is a 

significant relationship (positive and consistent). A 

study by Sepasgar Shahri was conducted on 2007 

about the effects of television on children and its 

result is as follows that television has more harmful 

and negative effects of on children. Wadud has also 

conducted a study in 2007 that in it, the biological 

effects and psycho - social effects of TV programs on 

children have been studied that its results is due to 

this that programs for children and adolescents have 

negative effects such as anxiety and apprehension, 

physiological arousal, and changes in respiration and 

metabolism, induction of violence and aggression, 

Induction of cultural values, undue influence, 

diversity in thought, infringement of privacy training, 

Conflict at home and film and reality mixing . 

 Based on the results obtained in the present 

study, a significant relationship is approved between 

different parts of the Fars center for Children's and 

adolescence television program and happiness of 

children and adolescents that this relationship is 

direct and positive. But in earlier studies that were 

described above, it is reversed, So that the effects of 

child and adolescent programs on the child and 

adolescent are negative and indirect.  So the results 

are not corresponded with previous studies, although 

the investigated matter in the present study is a new 

topic and there are not any the previous studies about 

the studied subject. 
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